Platform 
partnering 
— the win/win 


Kim Poder 
EVP & Chief Commercial Officer 
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The right partnerships contribute to Viaplay 
Group's profitable growth 


e Higher market share 
e Rapid growth in new customer 
segments 

nee e Revenue share to partners 
e Lower sales acquisition cost Sn 

e Lower activation than D2C 

e Lower churn 
e Increased brand/ 
content exposure 


Creative partnerships are a key success factor 
in a competitive media landscape 
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Viaplay’s product portfolio is available via 
multiple partners in the 35.3 BSEK Nordic 
pay-TV market... 
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...with a wide footprint for Viaplay Group’s 
streaming packages and linear channels 


TV households excl. FTA TV households excl. FTA 


Partner penetration Partner penetration 


TV households excl. FTA Cable/IPTV households 


Partner penetration 


Partner penetration 
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lysis, Viaplay Group company report & Analysis. Sweden: PTS, June 8th 2022. Finland: FiCOM. 


An expanded Tele2 & Viaplay Group 
deal announced in March 2022 
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The partnership has strengthened Tele2’s 
offering, with Viaplay included in all PTV tiers... 
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Viaplay Film/Series included in 


Tele2's Tv standard package, Viaplay Medium included in Viaplay Total included in 


along with a range of linear Tele2’s Tv Flexible tier Tele2’s Tv Premium tier 
channels from Viaplay Group 


„and through hard bundle with the 
new Tele2 Play+ product 


Launched in June 2022 


The new Tele2 Play+ streaming 
portfolio is available to any Tele2 
broadband or mobile subscriber 


Hard bundled Viaplay > 
products included: 


viaplay viaplay viaplay 
Film & Series Medium Total 


Pay-TV markets in the Netherlands and 
Poland have a combined value of 38.1 BSEK... 
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19.6 
BSEK Pay-TV market 


18.5 
BSEK Pay-TV market 


..and our partners give access to a significant 
share of households, complementing D2C 


—_ 7.0M _ Pay-TV households 11.4M_ Pay-TV households 


92% Partner penetration 44% Partner penetration 


Source: Ampere analysis & Viaplay Group Analysis 


Viaplay building strong relationships and using 
a hybrid approach to maximize reach and 
value in NL 


Viaplay Xtra channel 
contributing to linear to 
streaming conversion 
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Former rights holder becomes Viaplay Group’s partners cover 
distribution partner virtually the entire PTV market 
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The latest major partnership with Canal+ 
Polska allows Viaplay to reach even 
more subscribers 


Broad Viaplay distribution in a Sublicensing rights to show Viaplay Group’s partner 
closed indie DTH universe selected matches on Canal+ footprint now covers close to 
linear channels half of the Polish PTV market 
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other 56% 


Source : Polish Office of Electron ic Commun ications 


Premier Sport's partnerships in the 82.4 BSEK 
UK PTV market are already established... 


..and have given Viaplay Group access to a 
considerable footprint from the outset 


14.7M _ Pay-TV households 
84% Partner penetration 


Source: Ampere analysis & Viaplay Group Analysis 


Examples of distributors in 


the North American market 
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16 Source: Ampere analysis & Viaplay Group Analysis, estimated pay-TV market size 


Pay-TV 
households 


10.7 M 


65.0 M "a-IV 


households 
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Viaplay Group's 
partnership 
approach 
complements 
D2C across 
markets 
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The right 

and innovative 
partnerships 
maximize 
reach at 

low costs 


Partnering in 
intelligent bundles 
lowers churn, 
prolonging 
customer 

lifetime 


© 


Partnerships 
have secured 

a strong Viaplay 
footprint in new 
markets from 
the outset 


Viaplay Group 

& Nordic partners 
are driving 
convergence 
from linear to 
streaming 


